Platform Comparison Guide
How to use this guide
This is a practical Bandmate Academy guide for Platform Comparison Guide. Read it with your band, customize fill-in moments, and treat the DOCX as the working copy you mark up together.
Comparison of platforms for finding bandmates. Work sections in order, write answers for your lineup, and leave with owners and dates.
Suggested workflow: (1) skim alone, (2) fill in a 30–45 minute band meeting, (3) store next to calendar and money rules, (4) revisit after lineup or goal changes.
Shiny apps fragment attention. Choose platforms with criteria, not FOMO, and kill ghost towns ruthlessly.
Fewer done well
Often two primary socials plus an owned home base beat five neglected profiles. Ghost towns hurt more than absence because they signal a dead project — namely, often two primary socials plus an owned home base beat five neglected profiles. Ghost towns hurt more than absence because they signal a dead project.
If the band will not actually post on a platform, do not “be there.”; namely if the band will not actually post on a platform, do not “be there.”; hence if the band will not actually post on a platform, do not “be there.”.
Criteria that matter
Audience fit, effort cost, monetization, data ownership, and whether multiple members can execute; Score options; do not argue vibes forever — namely, audience fit, effort cost, monetization, data ownership, and whether multiple members can execute. Score options; do not argue vibes forever.
Score options; do not argue vibes forever; Audience fit, effort cost, monetization, data ownership, and whether multiple members can execute — next, score options; do not argue vibes forever. Audience fit, effort cost, monetization, data ownership, and whether multiple members can execute.
Pilot then drop
Time-box new apps; If they do not move tickets, email, or meaningful follows, drop them. EPK and site remain the durable layer for bookers who need one link — namely, time-box new apps. If they do not move tickets, email, or meaningful follows, drop them. EPK and site remain the durable layer for bookers who need one link.
EPK and site remain the durable layer for bookers who need one link; If they do not move tickets, email, or meaningful follows, drop them. Time-box new apps — next, ePK and site remain the durable layer for bookers who need one link. If they do not move tickets, email, or meaningful follows, drop them. Time-box new apps.
Fill-in: Platform choices
Primary: ________
Secondary: ________
Home base: ________
Kill list: ________
Putting it into practice
Kill one ghost-town platform this month and improve the home base link.
Reopen this filled guide after lineup changes and before busy seasons. Keep profiles current so opportunities can convert, and use the directory when the next step is finding people.
A thirty-day implementation sprint
Week one: read alone and mark real disagreements. Week two: 45-minute meeting—fill blanks, assign owners. Week three: use the rules on real rehearsals or outreach. Week four: amend one page and set the next quarterly revisit.
FAQ
How many platforms should a band maintain well?
Fewer than you think—often two primary socials plus a home base (site or Link-in-bio to owned assets). Ghost towns hurt more than absence.
What criteria matter in a comparison?
Audience fit, effort cost, monetization, data ownership, and whether the whole band will actually post.
Should we chase every new app?
Pilot with a time box. If it does not move tickets, email, or meaningful follows, drop it.
Where do EPKs and sites fit?
Owned home base first; platforms are distribution. See website and EPK guides when the stack is chaos.
Related guides
· Band website builders
· Social media scheduling tools
· Band social media strategy
· EPK templates
